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Talking Points
· The campaign objectives are to educate parents about the health and safety risks of serving alcohol at teen house parties and to increase awareness of and compliance with the Ohio Underage Drinking Laws.
· Clark Kellogg (CBS Sports college basketball lead analyst and former NBA and OSU basketball player) is the campaign spokesperson for Parents Who Host, Lose The Most: Don’t be a party to teenage drinking.
· The campaign is being replicated nationwide and in various other countries.
Media Tips
· The goal is to reach your target audience (parents of high school students) where they live, work and shop.
· Get to know your local media. Take note as to who writes local columns in the newspapers, which radio or TV personalities focus on local issues and if there are reporters who have covered this issue before or have personal ties to substance abuse. (You will want to “pitch” your story idea to this specific media group, among others.)
· Use your letterhead and follow the standard format for press releases and public service announcements. Always provide a contact at the top of all media materials, including e-mail address, phone and fax numbers. Preferably use the name of the person making the phone calls.  
· To arrange a radio or TV interview, ask for the public affairs department of your targeted station and offer to provide a spokesperson for interview. The spokesperson should be prepared to discuss Parents Who Host, Lose The Most:  Don’t be a party to teenage drinking and speak about your organization’s participation in the campaign. If your organization does not have a spokesperson, consider having someone from your board, a local expert allied with your group’s values or a local youth. Be sure to provide your spokesperson with the campaign fact sheet and talking points.
· Keep in mind that some ideas work better for print versus television. Small publications are more likely to print your news release word-for-word and may incorporate photos you provide. They have limited staff and your offer to adapt the story and add local information may be greatly appreciated. Offering a statement from a local spokesperson can also be helpful.

· Media deadlines can be tight, so be sure to provide the information they want, at the time they need, in the format they can use.
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