Talking Points to Building Partnerships

· Overview

· “Strong Voices, Smart Choices. Talk with your kids about drugs.” is a parent education campaign developed by the Coalition for a Drug Free Greater Cincinnati.

· Data

· Regional data shows a 25% reduction in the use of all drugs among students whose parents talk with them about drugs. There is a 46% reduction in the use of all drugs among students whose parents set clear and consistent rules. 

· In our community, _______% of our parents talk with their kids about drugs. _____% of our parents set clear & consistent rules.

· Purpose

· This social marketing campaign aims to increase the frequency and effectiveness of parents talking with their kids about drugs.

· Our goal is to increase by _____% parents who talk with their kids and set clear & consistent rules.

· Mutually beneficial

· In order to be effective, it is crucial to hear from our entire community that talking with kids is important.

· All of us have opportunities to educate parents.

· Where are the parents in your community? Where do you have opportunities to impact parents?

__________     __________     __________     __________

(ie. @ grocery store, @ work, @ their kids sporting events)

· How could you play a role?

__________     __________     __________     __________

(ie. message on bag, pin on clerk, message at back of cart,

½ hr. lunchtime speaker, flyer on pizza box, message from coach, ½ hr. speaker at open house, newsletter) 

· Why is it important for you to be involved?

· If everyone that we just talked about are all sending the same message, wherever our parents are, parents will hear the message repeatedly, be supported in their job as parents.

· The community will reap the benefits of a healthier community, a more productive workforce, safer roadways…How would you like to be involved?
· The goal is to get the message into the hands of parents as often and in as many ways as possible.

· Challenge each sector to ask themselves how they can get the message out to parents:

· How can the faith community help?

· How can law enforcement help?

· How can the businesses help?

· How can parent groups help?

· How can community rec centers help?

· How can civic clubs help?

